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about us

CHEMIS3 Creative Agency was built on a simple belief that a brand communication
should grow together with the company vision and mission. In an era where social
media platforms, audiences, and trends continue to evolve, brands need more than
just creative output. Your brand needs a partner who understands constant change
and knows how to respond to it.

We approach every project with a CHEMIS360° mindset. It means looking beyond
visuals and campaigns, and understanding the brand as a whole from its goals,
challenges, and audience behavior, to how it communicates in a fast-moving digital
era. The way of thinking allows us to create digital and branding strategies and ideas
that feel relevant, synchronized, and purposeful.

Working with CHEMIS3 Creative Agency is a collaborative process. We listen, adapt,
and work together with flexibility with our clients. Our focus is not only on delivering
creative solutions, but also on applying business philosophy of 3Cs - Cuan, Cincai,
and Cengli throughout the Brand, Business and Marketing discussions. From growing
brands to newly established ones, we help in shaping the communication that fits the
brand direction, while staying mindful of their branding needs and marketing
priorities.

CHEMIS3 Creative Agency is here to support brands with ideas that move with the
times, communication that connects, and a working approach that feels thoughtful,
flexible, and strategically aligned.
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Creative Philosophy

Our creative philosophy is built on clarity, relevance, and
adaptability. We believe strong ideas come from understanding
the brand deeply and responding thoughtfully to change.

With a CHEMIS360° mindset, we align strategically your brand and
execute well to create communication that feels purposeful,
synchronized, and connected to its audience.




.

Cuan

Gaining good revenue in

c - CREATIVITY INSIDE CONTENT
the right way through cost

efficient management and

creating value for client

Business Cengli
Philosophy

Having a good sour&
wisdom and precise
decision making thet
benefits all relevant

3C. Top Success Business Formula
parties through win-win

For CHEMIS3 Creative Agency solution

Lincai

Being flexible and creative

through innovation,
solution and collaboration
to adapt the market
changes with Partner
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OUR SERVICES /
PRODUCTS

Our services are designed to support brands

» .
4 X Every service is approached
x with the same mindset:

To create communication
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¥ g / o that is relevant, effective,
9 / and aligned.

In navigating change with clarity. From

strategy and creative development to digital
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and conventional marketing, we provide
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Integrated solutions tailored to each brand’s

goals and direction.




Our Clients (OCHEMIS3

We work with brands from various industries, supporting
both growing and established businesses through

collaborative and adaptive communication.
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Credentials

CHEMIS360° delivers strategic
communication and creative solutions
shaped by insight, adaptability, and
collaboration. Our work helps brands stay
relevant, build meaningful connections, and

move forward with confidence.




DE HAIR

For DE HAIR, we supported the brand through a mix of offline materials and

@ Q/ digital marketing activities. We created key communication tools such as

brochures, pocket book guidance, posters, and X-banners to support

Laser & Aesthetics .
& iIn-store engagement.

On the digital side, we managed social media and advertising across
Instagram, Facebook, and YouTube, including monthly performance reporting
and analysis. To strengthen engagement, we also produced vlog-style
promotional videos tailored for Instagram.




& dehair_laser @

DE HAIR

# POSMATERIALS

De-Hair Laser & Aesthetic
2,576 22.4K 4,192

posts followers following

Health/beauty
= #1PAINFREE LASER HAIR REMOVAL

Equipped with Advanced ALMA™ Lasers
* FDA .. more

!. @ linktr.ee/dehairaesthetic and 1 more BROCHURE
e s POCKET BOOK GUIDANCE
POSTER
m Message Contact
X BANNER

20@@

Micro Botox Lokasi Klinik * Testimoni Edukasi
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SOCIAL MEDIA AND ADS MANAGEMENT

| INSTAGRAM MARKETING AND FACEBOOK MIRRORING
DOESN TTARGET SN | YOUTUBE MARKETING

MONTHLY ACCOUNT SERVICINGS: SOCIAL MEDIA REPORT ANALYSIS IG &
YOUTUBE
VLOG PROMOTION VIDEO MARKETING FOR INSTAGRAM
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SOCIALMEDIA AND
ADS MANAGEMENT

Selamat tinggal
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Dr Liana - Whitening

|

Dr Vany - Photo Facial

VLOG PROMOTION ¥
INSTAGRAM — — 1

Venus Freeze Eye
Treatment




WINDMILL

NATURAL VITAMINS®

WINDMILL

For Windmill Natural Vitamins, we managed an integrated digital campaign
focused on strengthening online presence and supporting long-term brand
growth. Our work covered social media and ads management across

Instagram and Facebook, supported by monthly performance reporting and
analysis.

We also handled search engine marketing and article writing to improve
visibility and content relevance. To support the e-commerce journey, we
redesigned and refreshed the website experience, complemented by
licensed visual assets for website, articles, and content marketing needs.

Influencer marketing was also part of the campaign to expand reach and
engagement.




&  windmill_vitamin_official

Windmill Vitamins Indonesia
U

WINDMILL 297 2,856 13
posts followers following

Multivitamin From USA B
Dipercaya sejak tahun 1972
FDA & BPOM Certified
Order dan Konsultasi
See translation
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SOCIALMEDIA AND ADS MANAGEMENT

INSTAGRAM MARKETING AND FACEBOOK MIRRORING
MONTHLY ACCOUNT SERVICING: SOCIAL MEDIA REPORT ANALYSIS
SEARCH ENGINE MARKETING

ARTICLES WRITING

E-COMMERCE WEBSITE REDESIGN DEVELOPMENT &

REJUVENATION

PURCHASE OF LICENSED IMAGES FOR WEBSITE, ARTICLES, AND CONTENT
MARKETING USAGES

INFLUENCER MARKETING
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SOCIAL MEDIA AND
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WINDMILL

NATURAL VITAMINS®

ARTICLES WRITING
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WINDMILL

NATURAL VITAMINS®

E-COMMERCE
WEBSITE REDESIGN
DEVELOPMENT &
REJUVENATION




INFLUENCER MARKETING

KOL @jmlviann

ML

WINDMILL

NATURAL VITAMINS®

KOL @melatigunawan
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windmill_vitamin_officia
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https://www.instagram.com/p/CLyuRnqHaT3/?igshid=MzRlODBiNWFlZA%3D%3D
https://www.instagram.com/p/CNzRfOtnbqh/?igshid=MzRlODBiNWFlZA%3D%3D
https://www.instagram.com/p/CPCsXTEH6IF/?utm_source=ig_web_copy_link

XTEND

XTEND collaborated with CHEMIS3 for social media and advertising
management across Instagram and Facebook. The focus was on
building a consistent brand presence and strengthening audience

engagement.

Our scope included monthly account servicing supported by
performance reporting and analysis, as well as influencer marketing to

help expand reach and visibility




& xtend.id

' XTEND BCAAs INDONESIA
XTEND 498 11K 34
POSts followers following

Distributed by
Recovery Gak Pernah Se-Segar Ini!
The #1BCAA 2:1:1 Brand {

See translation
é) linktr.ee/xtendindonesia and 1 more
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SOCIAL MEDIA AND ADS MANAGEMENT

INSTAGRAM MARKETING AND FACEBOOK MIRRORING
MONTHLY ACCOUNT SERVICING: SOCIAL MEDIA REPORT ANALYSIS

INFLUENCER MARKETING




XTEND

SOCIALMEDIA AND
ADS MANAGEMENT

© Metode PRICE
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XTEND BCAAs Indonesia @xtend.id

Lag s

Xtend?

terlaris di dunia!
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XTEND
XTEND

KUIS ALA XTENDER

Pernyataan dibawah ini merupakan
pasangan nutrisi dan fungsinya
yang benar adalah ...

o Karbohidrat untuk pertumbuhan dan mengganti
sel-sel yang rusak

O vitamin sebagai bahan pembentuk tulang dan gigi
0 Mineral untuk menjaga kesehatan mata

© Lemak melarutkan vitamin A, D, E dan K

Lemak melarutkan vitamin
A D EdanK

Apa itu vitamin larut lemak?

Vitamin larut lemak merupakan vitamin yang sangat
diperiukan oleh tubuh, bisa diperoleh dari makanan yang
mengandung lemak tak jenuh, tentunya tidak boleh
berlebihan. Vitamin ini sulit dekeluarkan melalul keringat
maupun uring dan tidak bisa diserap langsung oleh tubuh




INFLUENCER MARKETING
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https://www.instagram.com/p/CZJtaqSlzVj/?igsh=MTA4d3AwZTVrb3ExNA==
https://www.instagram.com/reel/CZqHlulhKCl/?igsh=eWJlbnE0MzJ2dW5n

INTERFLOUR

Interflour engaged with CHEMIS3 for integrated digital marketing and
activation initiatives. The scope covered in the area of social media and ads
management across Instagram, Facebook, and TikTok, including TikTok video
content supported by TikTok Ads Manager, as well as Search Engine
Marketing and Search Engine Optimization supported by Articles Writing in
Interflour Website.

%;8’3 b h We also handled monthly account servicing with performance reporting and
i s | : : , s
' analysis across social media platforms. To strengthen credibility and reach,

Kompas Gatotkaca Gerbang
every yearly campaign involved key opinion leaders, including three macro

iInfluencers and six micro influencers.

Beyond digital, CHEMIS3 collaborated on market research and organized mini
events across five traditional markets and five universities in Jakarta, creating
direct engagement with diverse customers including UMKM owners and
university students.



¢~ sahabatkulinerinterflour @ : I N I I RI I O U R
) Interflour Indonesia

2,216 58.7K 6
posts followers following

Welcome to Interflour Indonesia (Terigu Kompas) Official

I it / SOCIALMEDIA AND ADS MANAGEMENT

Sahabat Terbaik Dunia Kuliner
(f) linktr.ee/sahabatkulinerinterflour

\/

@Q Consumer Promo 435 membe INSTAGRAM MARKETING AND FACEBOOK MIRRORING
m e e B TIKTOK VIDEO CONTENT MANAGEMENT USING TIKTOK PROMOTE
SEARCH ENGINE MARKETING
,{3 "-o @ MONTHLY ACCOUNT SERVICING: SOCIAL MEDIA REPORT ANALYSIS OF

SEM, INSTAGRAM AND TIKTOK

Recipes Giveaway Winner Testimonial Baking Demo

/ KEY OPINION LEADERS
" (3 MACRO INFLUENCERS AND 6 MICRO INFLUENCERS)

A

MARKET RESEARCH IN COLLABORATIONWITH [=0i

MINI EVENTS
FOR BOTH 5 TRADITIONAL MARKETS AND 10 UNIVERSITIES IN JAKARTA

-
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VIDEO RESEP DIMSUM KEJU
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VIDEO RESEP TOM & JERRY
CHEESE CAKE

POV

Gen Z kalo bakin'g

VIDEO POV GENZKALO
BAKING

ROVAGEARAISENg

Nk @i

VIDEO POV GEN ZISENG

JUALAN DONAT

A

Ml Banana Cotton Cake

-

VIDEO RESEP CHRISTMAS

TREE COOKIE DOUGH

L1 | M

)

VIDEO RESEP BANANA
COTTON CAKE

A v

Agdithen | go and spoil

it allBy saying '
S@methin’ ClumiSylliKen™

VIDEO POV LUPA PASANG
TIMER

“jadi baker enak ya
kerjanya cuman ngadon aja”
Padahal kenyataannya

.

VIDEO FAKTA JADI BAKER



http://drive.google.com/file/d/1NgPcCXxRuLOyvmy7pknG3X_tnYEHHE1_/view
http://drive.google.com/file/d/1NgPcCXxRuLOyvmy7pknG3X_tnYEHHE1_/view
http://drive.google.com/file/d/1BcXqF0NG8WthUWic3UPo3oJro54B_DA9/view
http://drive.google.com/file/d/1BcXqF0NG8WthUWic3UPo3oJro54B_DA9/view
http://drive.google.com/file/d/1ZtiADBpbeVwRqmsU1gZSSZnN9NTl-7kd/view
http://drive.google.com/file/d/1ZtiADBpbeVwRqmsU1gZSSZnN9NTl-7kd/view
http://drive.google.com/file/d/1S7pcBlBY2KypmkpYBOOCdU-1rqzinl30/view
http://drive.google.com/file/d/1S7pcBlBY2KypmkpYBOOCdU-1rqzinl30/view
http://drive.google.com/file/d/15lElgpivFTDPJNxUb16GttyYYKB9dL1D/view
http://drive.google.com/file/d/15lElgpivFTDPJNxUb16GttyYYKB9dL1D/view
http://drive.google.com/file/d/1zf6Nq2PBu5mbxxIrjvaGuY4K_9beYtEw/view
http://drive.google.com/file/d/1zf6Nq2PBu5mbxxIrjvaGuY4K_9beYtEw/view
http://drive.google.com/file/d/15LIQwTeIYyZZQ9utWwl3wG64_k5WPVwj/view
http://drive.google.com/file/d/15LIQwTeIYyZZQ9utWwl3wG64_k5WPVwj/view
http://drive.google.com/file/d/1-aFDFyKKOy6PCw6TDw_9tZI3W_Jq_Vlw/view

Mama Mertua
Ngajarin mantu
Bikin Nastar
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http://drive.google.com/file/d/13kQBlCqSUqUjC7ZE1taR85Asj63z8mdf/view
http://drive.google.com/file/d/16lcWvUsgubcIF4KtFO6EPXaMvc45Tp7V/view
http://drive.google.com/file/d/15X-me9KSy2kj3NfIuvaSly7nDu1T_Msh/view
http://drive.google.com/file/d/1ze1uzcyTFhlEj6ClH5Wye8RvjSWtWIZ0/view

Interflour conducted a comprehensive market research across
multiple regions in Indonesia, including Jabodetabek, West
Java (Cimahi, Tasikmalaya), East Java (Kediri, Malang,
Jember), and East Kalimantan (Samarinda, Balikpapan),
from 23 May to 18 June 2024.

The research aimed to understand market positioning, market
share, and growth potential for Interflour products, while also
analyzing competitor brand funnels to identify key drivers and
barriers in flour brand selection, as well as the most effective
channels to increase brand awareness and consumer

consideration.




CHEMIS3 also delivered a series of Baking Demo activities
within university environments, reaching a more focused and
educational audience. The activations were held at culinary
and hospitality institutions, including Unika Atma Jaya, IPB
University (Vocational School), BINUS University, Politeknik
Negeri Media Kreatif Jakarta, and Politeknik Sahid.

Each activity was thoughtfully structured, from area
preparation and communication setup to interactive demo
sessions. Beyond on-ground engagement, the program
supported academic learning through brand collaboration.
Across five campuses, the activities engaged approximately
500 students and generated on-site sales of around 400
Interflour products, creating both educational and

commercial impact.

Politeknik Negeri
Media Kreatif

Politeknik Sahid

Binus University



During July to August 2024, CHEMIS3 organized a series of
Baking Demo activities across five traditional markets: Pasar

KelapaDua Tangerang, Pasar Musi Depok, Pasar Kebayoran

Lama Jakarta, Pasar Sepatan Tangerang, and Pasar Cisalak.

Each activation was carefully prepared to build visibility and

ensure a smooth on-ground experience.

By blending the activities into the natural flow of the market,
CHEMIS3 created direct engagement through live baking,
product sampling, and conversations with MSMEs and market
visitors, while also driving on-site sales of Kompas Premium

All-Purpose Flour (1kg).

Pasar Kelapa Dua

Tangerang

Tl
Pasar Sepatan

Tangerang

Pasar Musi Baru

Depok

L
e 1
o

f :

Pasar Kebayoran

Lama Jakarta

Pasar Cisalak
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Baking Demo Video Traditional Marketing



https://drive.google.com/file/d/1HkBUYVvjdBkBdXAGcxqq1HCYUFHm72N9/view
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https://id.interflour.com/BeritaAcara/kompas-menang-top-halal-awards-2025/
https://id.interflour.com/BeritaAcara/kompas-menang-top-halal-awards-2025/
https://id.interflour.com/BeritaAcara/kompas-menang-top-halal-awards-2025/
https://id.interflour.com/BeritaAcara/kompas-menang-top-halal-awards-2025/
https://id.interflour.com/BeritaAcara/bika-ambon-tidak-bersarang/
https://id.interflour.com/BeritaAcara/bika-ambon-tidak-bersarang/
https://id.interflour.com/BeritaAcara/proofing-dan-window-pane-test/
https://id.interflour.com/BeritaAcara/proofing-dan-window-pane-test/
https://id.interflour.com/BeritaAcara/proofing-dan-window-pane-test/
https://id.interflour.com/BeritaAcara/proofing-dan-window-pane-test/

SEORESULTANALYSIS

] Total clicks (] Total impressions [] Average CTR [[] Average position

1% ., 6.1

29.3K 2.82

i¥] Total clicks

| Total impressions

Organic Impression increased from around
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SEM project started in the 1st period

Irgwessions v licks v

844K 214K

CTR increased from 1.08% in the 1st year to 3,10% in 4th year,

showing the stronger ad relevance

Impressions became more efficient by targeting high-intent

27 Dec 2021 26 Dec 2022

audiences

After being optimized for 4 years Click quality improved with more consistent engagement

54677 1765600 3.10%

25
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BPR MAS

BPR MAS engaged with CHEMIS3 for brand development focused on building
a clear and consistent visual identity. The scope included logo and tagline
development, supported by a defined color palette and typography system.

The brand identity was further applied across key applications to ensure a
cohesive and recognizable presence across brand touchpoints..

i ’




BPR MAS

# LOGO & TAGLINE DEVELOPMENT

b p r m a s 4/ COLORPALETTE

# FONTS AND TYPOGRAPHY

# APPLICATIONS
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“Melayani dengan Hati”




Primary Palette
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COLORPALETTE Secondary Palette
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FONTS AND
TYPOGRAPHY

P‘riimary Typeface

Mathelo j Mathelo Mathel

Aa :

v Fmogmphy

Contanne

Secondary Typeface

Mathelo Bold
Weights & Stvles Matheic Regular

Natan w fort pameg, tackeg wx!

cangrap™ “esl ‘ua

Mathelo Bold

Lato Regular
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Heodlige tentaing investasi 4
“Sambungan Headline .

Subdteadiing tentang investos,
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APPLICATIONS
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ITO EN

ITO EN engaged with CHEMIS3 for social media and ads management across
Instagram and Facebook mirroring as well as Tiktok. The focus was on
maintaining a consistent brand presence supported by structured content
and campaign execution.

Our scope included monthly account servicing with performance reporting
and analysis, along with influencer marketing to help strengthen reach and
audience engagement.
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& itoenindonesia © : 1.

..‘ ITO EN Indonesia | Teh Tawar Jepang ; I O E N
) 1404  83.6K 27 }1 I
ITOEN posts followers following

Food & Drink
Gak semua hal harus manis buat dinikmati |

;] Japan's No.1 Green Tea ‘:
= Ucetine- arpa g nor | ¢/ SOCIAL MEDIA AND ADS MANAGEMENT
@ itoen-ultrajaya.co.id/shopping/

@ ttoenindonesia INSTAGRAM MARKETING AND FACEBOOK MIRRORING
Message 2 il MONTHLY ACCOUNT SERVICING: SOCIAL MEDIA REPORT ANALYSIS

AN XX

giveaway review ITO EN 10D 2025 event

# SEO AIDRIVEN MANAGEMENT

/ INFLUENCER MARKETING

e




“*ITOEN “*ITOEN ©L*ITOEN

Starter pack traveling Pasangan makanan: ‘ : Dilzrang che:iting day
anya karena godaan promow

Ayam goreng & french fries
dan teman

“*ITOEN

? Dikejar Deadline Kerjaén? Rajin Olahraga?

an Biin tubuhmu totap terhidras ,‘ Split bill saat kencan,
4 hmmm?

g dulu dengan Mopdt

SOCIALMEDIA AND
ADS MANAGEMENT
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- POV: 7 :
hie
| ketika bos follow TFa; |
social media kamu = “Don't you wanna judge me a little bit”
(korom'trr;'tfok ITC EN buat sebulan)
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VIDEO TREND LAGU & VIDEO TAP IN DAILY
DANCE VIRAL ROUTINE

TIKTOK VIDEO
CONTENT o By o | N
MANAGEMENT [l | 2
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, VIDEO TREND DIET 3 SUAP VIDEO POV SETELAH VIDEO KOLABORASI RESEP
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http://drive.google.com/file/d/1XhJN2dqVqmeBsAgx3lI09hHk5SPNDCVw/view
http://drive.google.com/file/d/1XhJN2dqVqmeBsAgx3lI09hHk5SPNDCVw/view
http://drive.google.com/file/d/1ViBUzuBeQlpWEpiM0woX4IsBDnqla30g/view
http://drive.google.com/file/d/1ViBUzuBeQlpWEpiM0woX4IsBDnqla30g/view
http://drive.google.com/file/d/11j2AlhJl0Tiemr1SVb_cWMtXr2sxYLfI/view
http://drive.google.com/file/d/11j2AlhJl0Tiemr1SVb_cWMtXr2sxYLfI/view
http://drive.google.com/file/d/1T47IlP4U6o7NQbHCE8VsK3JuFf6Mat4J/view
http://drive.google.com/file/d/1T47IlP4U6o7NQbHCE8VsK3JuFf6Mat4J/view
http://drive.google.com/file/d/1wjPB-0gnHQttItSCosqh_npPYhfzEXku/view
http://drive.google.com/file/d/1AEBSddIZetDWm3C36THnm5aCeiSma2_4/view
http://drive.google.com/file/d/1AEBSddIZetDWm3C36THnm5aCeiSma2_4/view
http://drive.google.com/file/d/1ffqOchtZcdjb-rSBtsZC8h25Zs3GsMAf/view
http://drive.google.com/file/d/13SJxg5mA_l4VoHgod6MAg5HsTvJeVn01/view
http://drive.google.com/file/d/13SJxg5mA_l4VoHgod6MAg5HsTvJeVn01/view

INFLUENCER MARKETING

kayak orang-orang =

s

KOL @Donneh_3 KOL @Kentakenta3 KOL @RiskykiwillO KOL @Vebysenopatisilam



http://drive.google.com/file/d/1PSENtSvr6A2xM7165Y0wD8HltbJ5aENR/view
http://drive.google.com/file/d/1vbCM6IS95x1yclRtYOvQ5yNbHWsd85IW/view
http://drive.google.com/file/d/12-d6Wm-MqHHJbOytrKUU5t9jhvZR9_CL/view
http://drive.google.com/file/d/1lnljhG88O0Kxwj3qzs1dnNsWyiTM9ZMA/view
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https://itoen-ultrajaya.co.id/id/liburan-ke-jepang-butuh-biaya-berapa/
https://itoen-ultrajaya.co.id/id/liburan-ke-jepang-butuh-biaya-berapa/
https://itoen-ultrajaya.co.id/id/liburan-ke-jepang-butuh-biaya-berapa/
https://itoen-ultrajaya.co.id/id/liburan-ke-jepang-butuh-biaya-berapa/
https://itoen-ultrajaya.co.id/id/manfaat-teh-hijau-untuk-kolesterol/
https://itoen-ultrajaya.co.id/id/manfaat-teh-hijau-untuk-kolesterol/
https://itoen-ultrajaya.co.id/id/manfaat-teh-hijau-untuk-kolesterol/
https://itoen-ultrajaya.co.id/id/manfaat-teh-hijau-untuk-kolesterol/
https://itoen-ultrajaya.co.id/id/minum-air-es-bisa-bikin-gemuk/
https://itoen-ultrajaya.co.id/id/minum-air-es-bisa-bikin-gemuk/
https://itoen-ultrajaya.co.id/id/minum-air-es-bisa-bikin-gemuk/
https://itoen-ultrajaya.co.id/id/minum-air-es-bisa-bikin-gemuk/

SEORESULTANALYSIS

[v] Total clicks Total impressions

14.6K 3.9/M

SEO KEYWORDS RANKING 2826 Keywords

M Total impressions

2.46M

10/1/25 -1/26/26

" i
1.88M III'II'IIIIIIIIIlll 1

6/7/25-9/30/25

7125125 8/30/25 10/5/25

Impressions increased from 1,878,996 to 2,455,514 after

Organic keywords increased from 5,539 to 7,320
optimization

after optimization

Within 4 months of fixing technical errors and uploading articles to build authority, more keywords and pages

began appearing in search results, indicating improved site visibility.




ADS MANAGEMENT

T2 ITOEN
ITO EN Indonesia celebrate
INTERNATIONAL Achievements IDD 2024 & 2025 (Reach) Achievements IDD 2024 & 2025 (Likes)
DIABETES DAY
Target KPI Target KPI
Reach Likes
8 8
P
@ chi 2 " i
§ R:ach 1,961,861 f‘;’ Achieved Likes
0 500,000 1,000,000 1,500,000 0 5,000 10,000 15,000 20,000
e e v G s Key Takeaways:

) Sarinah, Jakarta JEERE 15-16 November 2024 | 17 November 2024

10002200 | 07.00«selesal

The campaign delivered strong Instagram

performance and audience growth through targeted
ITO EN Indonesia’s International Diabetes Day 2024 in

Sarinah and IDD 2025 campaign in AEON BSD &

Grand Lucky SCBD focused on health awareness, free

Jabodetabek specific targeted locations, and it

consistently exceeding targets as shown in the data.

blood sugar checks, and diabetes prevention.




SAUDARA RESTO

CHEMIS3 supported Saudara Resto through integrated social media and ads
management, focusing on Instagram marketing with TikTok mirroring to
strengthen digital presence and reach a wider audience. Ongoing monthly
account servicing was carried out, including performance tracking and social
media report analysis to ensure consistent growth and content
effectiveness.

To amplify brand awareness, CHEMIS3 also executed influencer marketing
Initiatives and online media placements, helping Saudara Resto connect with
new audiences while reinforcing its brand presence across digital platforms.
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& saudararesto.id

214 0

posts followers following

Chinese Hakka Cuisine #Z
= Open daily-Mon closed
&3 11.30 - 14.30 ] 17.30 - 21.30
« Last orde

Message
2

Ol <arbatk || X< oundarkhas Hakka,

ClTA RASA HARK A

SAUDARA RESTO

i

SOCIALMEDIA AND ADS MANAGEMENT

INSTAGRAM MARKETING AND FACEBOOK MIRRORING
MONTHLY ACCOUNT SERVICING: SOCIAL MEDIA REPORT ANALYSIS

INFLUENCER MARKETING

ONLINE MEDIA PLACEMENT



Dari gigitan pertama ; ; Meja yang penuh,
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SOCIALMEDIA AND
ADS MANAGEMENT

Dish pakai KOGe voucher

KENZOS

Rasakan lezatnya ¥ E— Kelezatan Hakka
mulat dart satu pilthan ‘ i yang auntetik,
. - rasa yang selalu kembali dipilih

A celebration wrapped,

in flavor and warmih
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http://drive.google.com/file/d/11qPDQWVBq4KfPDEZUQTcQEyaiGyDaPsR/view
http://drive.google.com/file/d/11qPDQWVBq4KfPDEZUQTcQEyaiGyDaPsR/view
http://drive.google.com/file/d/1QsBCwkNQ7Z_55UXky8jwTP9vUq26G2EY/view
http://drive.google.com/file/d/1QsBCwkNQ7Z_55UXky8jwTP9vUq26G2EY/view
http://drive.google.com/file/d/1QsBCwkNQ7Z_55UXky8jwTP9vUq26G2EY/view
http://drive.google.com/file/d/11e0yQ_5J0F8qxWLS44yfdVYp_U9xTEny/view
http://drive.google.com/file/d/11e0yQ_5J0F8qxWLS44yfdVYp_U9xTEny/view
http://drive.google.com/file/d/1Css8ITz-Ml2nyARb7W7xuV2w6zV0Iaew/view
http://drive.google.com/file/d/1Css8ITz-Ml2nyARb7W7xuV2w6zV0Iaew/view
http://drive.google.com/file/d/1Css8ITz-Ml2nyARb7W7xuV2w6zV0Iaew/view

INFLUENCER MARKETING

KOL @Jessicahendradi
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http://drive.google.com/file/d/14uMW0Ffzd1ZNdnLlyIOOCQiUmy6eRhhB/view
http://drive.google.com/file/d/1LKLSOgoRUbsAXDep6VOzQZuQ3D7hZAkc/view
http://drive.google.com/file/d/1XrVn4XmXk50mTm9ySKy_ON0VPGxExRh5/view

ONLINE MEDIA

€ katalogpromosi @

KATALOGPROMOS| | DISKON / SALE /
KATALOG

52.6K 1.4M 1,334

foliowers following

) Update Info Diskonan & lihat disinl & ) . 1more

wed by enggalaryo, nandarchmwt and 14

Message

info.pik.pluit

Media Info & Promo paling update
1 834 24 5K 85
folowers following

Media @Katalogpromosi

Media @Info.pik.pluit

sobatpromo

Sobat Promo | Info Prome & info Diskon

6 590 225K

WA fos id Promote | Endorseme:
See transiation
A']fnlh’l\ ity and 1 more

@ sobatpromo (§) sobat_promo

-_—
** Followed by anggitsazzafn and shmaddonnyp

Message WhatsApp 2

Media @Sobatpromo

€& Jjakut.info ®

JAKARTA UTARA INFO

7,389 623K

posts fodowers
Trending NewsiEvent|Kulner|Wisata
Jnjung Coffes

Info dan Bisnis
See translation

@ Jakutinfo

Message

BARENG JNE?

< infopik.id

Info PIK & Pluit Jakarta Utara
846 44 6K 15

post followers following

* informasi Pantal Indah Kapuk & Sekitarnya
See transiation

@ Infoplk.id

Media @Jakut.info

Media @Infopik.id




ADS OPTIMISATION TO LEADS

USING WA - TRIALT1TMONTH

Campaign Funnel Performance

WA Conversions -Jll 58

Link Clicks 4 61

Conversion objective was applied to focus on

Clicks 185

action-oriented results

impressions 3572 Target audience was defined with specific age region and

character profiles

0 500 1000 1500 2000 2500 3000 3500
Audience

Sales-driven creatives were used, highlighting special offers,
3,572 impressions generated
185 clicks achieved with 1.69% CTR

61 users using Whatsapp

bundle pricing, and attractive complimentary benefits

58 direct WhatsApp conversions recorded




VIDEO MARKETING

Video marketing is a powerful way to capture
attention and tell a brand’s story in a more
engaging and relatable format. At CHEMIS3, we
create video content that is not only visually
strong, but also aligned with the brand’s message
and communication goals.

_
s

,@ GARDEN

UHU - Faber Castle Indonesia POLRI — Security Barrier Tutorial Training

Type of Video marketing

Brand Video (animation)
Explainer / FAQ Video

Product Review / Testimonial
News and Trending

Topics / Promotional

Event (360 degrees experience)
Customer Centric

YouTube Web Series


https://drive.google.com/file/d/1eX4P_8Vf8tFEBoZC9cYQfRE8qNAxmNp8/view?usp=sharing
https://drive.google.com/drive/folders/16GxCxhc6yx_NmVzjgetjUHVaLf8pzNyU?usp=sharing

READY TO MOVE
FORWARD?

Let's build communication

that grows with your brand
and stays relevant, powered
by CHEMISS.




THANK YOU

Any questions? Please don’t hesitate to contact us

info@chemis3.co.id [

+62 813-1069-3339 (CHEMIS3 Director)

https://chemis3.co.id

CHEMIS

CREATIVITY INSIDE CONTENT

0
(B3]
@Chemis3id (O

@Chemis3.id




